
Fences, 
parapets 
and railings 
that last forever
Cortensafe proposes definitive 

solutions for public administrations and 

construction companies

I
n less than six years since its cre-
ation, the Cortensafe brand has 
expanded throughout Italy, win-
ning the loyalty of public admin-

istrations and construction companies 
by offering fences, railings and fencing 
designed to last almost forever. 
Although corten is a well known ma-
terial in the building world, before 
2015 it was not available in those tube 
shapes useful to make fences out of 
it. Manuel Cracco - together with his 
brothers Federico and Davide, owners 
of Cracco Srl, a company based in Vi-
cenza that has been producing metal 
carpentry since 1988 - had the intui-
tion to look for a better solution than 
wood for outdoor fences. 
Cortensafe products are thus designed 
to combine durability with an aesthet-
ic impact compatible with the natu-
ral environment. Being an original 
oxide-protective material, corten has 
its own coloring that does not imitate 
wood, but stands out for its style that 
is perfectly integrated into outdoor 
environments. The shaded oxide-pro-
tective patina regenerates autono-

THE FALCADE PARAPET FOR SAFETY AND SECURITY

THE BRUNICO FENCE, A COMBINATION OF SIMPLICITY AND BEAUTY

mously even in the case of scratches 
and nicks: this characteristic, together 
with a resistance that is 50% greater 
than common carpentry steel, makes 

it a definitive solution for those Pub-
lic Administrations that are short of 
resources and personnel dedicated to 
maintenance. 
“Our versatility makes us a partner 
with a high response capacity - under-
lines Cracco - Within three weeks from 
the call we carry out the project, pro-
duction and installation, whether for 
playgrounds, urban areas or the safe-
ty enhancement of bicycle paths and 
bridges. We provide an ad hoc solution 
for every situation, with types of fas-
tening on every material guaranteeing 
the safety of the end user”. 
No wonder that the company’s current 
situation is positive, with a growth in 
2020 of 25% and the introduction in-
to foreign markets. 
Another distinctive element for the 
brand is a technical support service 
for professionals working on road, cy-
cle and urban design projects, a con-
sultancy service that starts upstream 
in order to ensure total customer sat-
isfaction. 

in
n

o
v

a
ti

o
n

116


